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ABSTRACT  
The role of entrepreneurs as agents in the labour market for poverty alleviation, wealth creation, 
and creation of employment and provision of resources has helped enormously to increase the 
number of women owned business in the world. The research aim was to establish non-financial 
factors influencing performance of women entrepreneurs in Kisauni sub-county with specific 
objectives being; to assess how the level education influences the performance of women 
entrepreneurship in Kisauni Sub-county; To establish how domestic commitments influence the 
performance of women entrepreneurship in Kisauni Sub-county; To assess how the government 
regulations influences the performance of women entrepreneurship in Kisauni Sub-county; To 
establish how competition influence the performance of women entrepreneurship in Kisauni 
Sub-county. The findings of the research will be used by other researcher’s  as a reference to 
what they will do in future not forgetting that it was used as a source of literature review to their 
studies. 90 respondents were chosen through random sampling that was stratified. The researcher 
employed secondary information sources which were obtained through reading relevant literature 
available in the library, various documents, publications and reports including, journals, and 
magazines. The research questionnaires were administered by the researcher himself respondents 
This was through reading relevant literature available in the library, various documents, 
publications and reports including, journals, and magazines. Data was analyzed through 
frequency and descriptive statistics. Tables, graphs and pie charts have been used for data 
presentation. The research study established that demographic factors had a significance 
statistical significance on women entrepreneurs to start business they include age, religion, 
marital status and experience, however there was major influence between education and women 
entrepreneurs in Kisauni sub-county. 
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                OPERATIONAL DEFINITION OF TERMS 
Characteristics : Key personal and organizational features of women entrepreneurs  
in MSEs (Coleman, 2007). 
Collateral          : This term refers to the security for getting a loan (Jamali, 2009). 
Entrepreneur        : It refers to a person or individual who organizes and manages a    
business crafts systems in an organization for economic 
performance (Kuratko & Richard, 2004). 
Finance                  : It refers to any money that is used to boost the operation of   
business (Imbaya, 2012).     
Investment          :  Refers to savings and personal resources (Mwania, 2011). 
Joint ownership : Association of two or more individuals who act as a coowner 
(Hisrich, 2005). 
Performance : Overall activities and operations performed by women 
entrepreneurs in MSEs in strengthening their enterprises (Geda, 
Jong, Mwabu, & Kimenyi, 2012). 
Supports : Training, machinery, financial, raw material and facility 
assistances that provided to MSEs (Jamali, 2009). 
Women Entrepreneurs : Women in MSEs running their own business rather than 
employed in any organization (Kinyua, 2014). 
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CHAPTER ONE  
INTRODUCTION 
1.0 Introduction 
The chapter presents background of the study which explores the non-financial factors 
influencing performance of women entrepreneurs in Kisauni Sub-county. It includes objectives, 
research questions, significance and study scope. 
1.1 Background of the study 
Entrepreneurship plays an important role in alleviation of poverty, combat unemployment and 
wealth creation cannot be underestimated especially in areas that have high level of 
unemployment rates. A study conducted  by Minniti and Naudé (2010) indicated that  has the 
considered attention in entrepreneurship and women in emerging economics with much attention 
being targeted to the unexploited sources of performance which is an  essential progress for 
policy makers and consultants.  Studies have shown that in the emerging economies half of their 
population are composed of women, Kenya included, as indicated by Khanka (2009) the society 
regards women as better half of the society. According to Forbes (2011) females businesspersons 
are labeled as the new contraptions in performance and growing actors in third world countries 
for wellbeing and success. Women in third world countries have no access to microfinance 
factors for the growth of entrepreneurial activities and there business performance is low than for 
men. World Economic Forum (2012) has pointed out that woman entrepreneur as a way forward 
in their annual meeting held in 2012.  
According to Josisne (2006) in social economic performance in all emerging economies women 
are very important in the performance and growth of SMEs. A substantial contribution on 
national economies is made of women entrepreneurs who participate through SMEs and startup 
(United Nations, 2006). Researchers have shown a lot of interest in women entrepreneurship 
especially in the areas of SMEs, while they are a central aspect of public policy and economic 
performance in nearly all countries. The role of entrepreneurs as agents in the labour market for 
poverty alleviation, wealth creation, and creation of employment and provision of resources has 
helped enormously to increase the number of women owned business in the world (Ibru, 2009).  
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According to Ojo (2014) small and medium enterprises involves hard work, considerable risk 
and enormous sacrifice and sincerity of purpose which cut across various obstacles.  Women 
entrepreneurs have various challenges and obstacles that face them more than male counterparts 
making their chances minimal of them succeeding (Hisrich & Bush, 2015) SMEs in Kenya are 
faced by various challenges and obstacles which include shortage of manpower, capital 
inadequacy, poor infrastructure and in some quarters women are usually discouraged from 
venturing into enterprise performance, but in recent past women are starting and growing in 
business at extraordinary rate.    
According to Barwa (2013) predominant cultural and social gender based inequalities and biases 
weigh heavily against women. Uzzi (2011) specifies that awareness and resources are embedded 
culturally and influences availability of assets for manipulation of female entrepreneurs 
Ayarudai, (2014) debates that woman entrepreneurship in Kenya lack strong individual 
involvement, lack of confidence and unwillingness to take risk. In Kiasuni Sub-County women 
fragile social position is exacerbated by lack of model in entrepreneurship, poverty and illiteracy 
that increases marginalization and invisibility of the of women owned enterprises. There is 
biased cultural practices among communities in Kisauni Sub-county hinders women aspirations 
and fulfilment of their economic and social life. Women entrepreneurs are faced by obstacles 
such as cultural factors such as gender stereotypes particularly in male dominated business 
sector; gender issues are major barriers to the performance and growth of SMEs, literature shows 
that financial aspects and management without doubt are even bigger hindrances for women 
entrepreneurs (Brush, 2004).   
 
 According to Walker and Joyner (2010) indicates that self-described barriers to performance and 
growth of women owned business are economic conditions more particularly availability of 
capital and location, SMEs that are managed by women tends to be smaller and grow in  a snail 
pace compared to the ones headed by their male counterparts which implies that women are 
faced with greater obstacles in being successful entrepreneurs (Cooper, 2011). Despite the 
economic importance of women entrepreneurs their numbers still lags behind. Reynolds (2012) 
indicates that men are twice likely to be involved in business than women; however there are 
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variations within different countries. According to the Global Entrepreneurship Monitor, it’s 
observed that women entrepreneurship rates are high in countries such as Mexico, United States, 
Australia, South Korea and Low Countries such as Japan, France, Russia and Ireland.  Promoting 
women economic and political liberation has received much attention in the last three decades. ( 
Yeshiareg, 2007). Although female entrepreneurship participation rates have increased 
worldwide, it appears that economic and socio cultural patterns still prescribe whether a female 
can become or want to become an entrepreneur in her society (Alshemari, 2015).  
 
The contests fronting women entrepreneurs in Kisauni Sub-county is because the location is  
Muslim dominated and majority of women entrepreneurs are illiterate or semi-illiterate a 
singularity that influences negatively on entrepreneurship performance.  In Kisauni Sub-county 
women are faced with challenges due to geographical location and social setup for their 
enterprises. Therefore their enterprises experience slow growth and limited choices leading to 
restricting and collapsing of the enterprises.  
1.2 Statement of the Problem 
Major agents of employment and economic growth in the world today are small and medium 
enterprises. In Kenya 60% of SMEs fail annually. Despite the government of Kenya efforts to 
promote SMEs, judging from their performance there is nothing important to report about. . 
When the conditions of macro-economy are less satisfactory, opportunities for profitable, 
employment and expansion for SMEs are limited. The increase in the women entrepreneurship is 
largely attributed to availability of youth fund, uwenzo fund and women fund (Baseline Survey, 
2013).  Nevertheless the encouraging remarks about the capabilities of women enterprises to lift local 
economy. According to USAID (2011) women owned micro enterprises grow less rapidly are likely 
to close sooner than ones owned by men. Businesses owned by women within Kisauni Sub-county 
are faced with the challenges and constraints such as lack of education, gender disparity, traditional 
and cultural practices, discrimination, and multiple roles among others. Inequality in gender is 
highlighted as the challenge to performance of SMEs as explained in session paper number 2 of 
2005.  For the Kenyan Government and county government to achieve her goals as stated in 
vision 2030 (equity and poverty elimination) and one of the government plan is to increase 
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opportunities for all women, however for this goals to be achieved women owned enterprises are 
fundamental.   
Records available at gender and social performance ministry office in Mombasa County shows that 
there are approximately 200 registered women group entrepreneurs and each group is composed of 
approximately 5 – 15 women. This accounts for less than 5% of the entrepreneurs in Mombasa 
County. The study sought to establish the non-financial factors influencing performance of women 
entrepreneurs in Kisauni Sub-county so as to better understand why they fail or succeed and how 
they can be improved. This will promote adoption of necessary measures and a plan of action to 
empower and improve growth of SMEs in the region. 
1.3 Objective of the Study  
The main objective of the study was to establish non-financial factors influencing performance 
of women owned enterprises in Kisauni Sub-county.  
1.3.1 Specific objectives  
i. To assess how level of education influence the performance of women owned enterprises 
in Kisauni Sub-county. 
ii. To establish how domestic commitments influence the performance of women owned 
enterprises in Kisauni Sub-county.  
iii. To assess how the government regulations influence the performance of women owned 
enterprises in Kisauni Sub-county.  
iv. To establish how competitions influence the performance of women owned enterprises in 
Kisauni Sub-county.  
1.4 Research questions 
i. To what extent does the level of education influence the performance of women owned 
enterprises in Kisauni Sub-county? 
ii. How does domestic commitments influence the performance of women owned 
enterprises in Kisauni Sub-county?  
iii. To what extent does the government regulations influence the performance of women 
owned enterprises in Kisauni Sub-county? 
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iv. How does competition influence the performance of women owned enterprises in Kisauni 
Sub-county?  
1.5 Significance of the study 
1.5.1 County Government of Mombasa  
The results obtained from this study will generate insight that can assist programmes in 
developing effective strategies for addressing the challenges associated with women 
entrepreneurs as well as inform future policy makers on ways of creating conducive environment 
for SMEs to thrive.   
1.5.2 The National Government 
For national government the study will provide important information that will influence 
formation of relevant policies that will create a suitable environment for SMEs to increase social 
standards and business growth.   
1.5.3 Researchers and other Scholars 
The finding will be a source of reference on female entrepreneurship and will have implications 
on scholars, teachers of entrepreneurship, educators, enterprise support agencies, policy makers 
and female entrepreneurs. And will contribute to the future performance of this area of research 
particularly in African developing countries. Therefore, it is hoped this study was of significant 
value to practitioners and also scholars, be of much importance to students, other researchers and 
research institution who will find the usefulness of this study. 
1.6 The Scope of the study 
Women entrepreneurs in Kisauni Sub-county in Mombasa County were targeted in this study. 
Who own or operate small-scale enterprises mostly dealing in groceries, shops and food stuff 
among others in Kisauni Sub-county. The research study covers issues level education, domestic 
commitments, government regulations and competition. However, the study was conducted 
during the month of April 2017 to June 2017. 
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1.7 Chapter Summary  
This chapter is the principle guide upon which literature was reviewed, it discusses the 
contribution of women entrepreneurs’ economic performance, and the challenges that they 
encounter in trying to achieve this, in comparison with their male counterparts, The chapter has 
discussed the study background, problem statement highlighted study background, problem 
statement and it also highlighted study objectives, research questions and the importance. This 
chapter has laid out the basis in which the research was carried upon. 
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CHAPTER TWO 
LITERATURE REVIEW 
2.0 Introduction  
In this section the researcher has reviewed works that are related and consistent with objectives 
of the study. Explanation of the existing theories and analysis of the past established knowledge 
which will outline the organized understanding of the major issues and past studies in the related 
field of study is also reviewed. The chapter further presents empirical literature, research gaps to 
be filled, summary and the conceptual framework of the study.   
2.1 Theoretical Literature Review 
2.2.1 Human Capital Theory  
 This study adopted human capital theory, the theory proposes that education level, skills and 
business experience will highly influence and determine the choice of business. These are 
characteristics of demographic factors and therefore form the basis of investigation of the same 
and their effect on choice of sector by the women entrepreneurs. According to Cooper (2001) 
proposes that education and experience are the backgrounds to decisions to start business. 
Research has shown that years of formal education of the entrepreneur before starting a business 
is related to subsequent leaning towards success of the venture (Brush & Hirsrich, 2015).  
The perfect competion and market equilibrium entails a stronger relationship between marginal 
productivity and wages thats what orthodox economic theory relies on. The labour market is 
determine by the number of skills workers that are available at a particular time. The importance 
of skilled workers they has developed and spread human capital theory.  Human capital theories 
has determinents such as education, training and mobility that explain the differences in income, 
albeit still with role played by other factors such as economic institutions and social norms. 
According to Lydall (2008) there are variations in the combination of education, intelligence and 
environment at the individual level that account for circulation of personal income. Human 
capital theory cannot be reconciled with the large wage diffrent between men and women, 
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through social prejuidice. Poor families in many developing and developed countries have been 
associated with under investment in education.  
 
Human capital theory view on poverty through individuals income even though hereditary 
differences brought about  by increasing spending on education for the less fortunate people in 
the society.  According to Scott (2010) educating adults has an important role in for those with 
low skills and had not benefited from normal school system.Studies have shown that investing  
in ones education entails financial and emotional costs which can be very expensive and only a 
few individuals are willing to incur  due to low paying jobs. From a diffrent point of view not 
investing on education or skills one risks perpetuating low pay which is a recipe for poverty 
(Pemberton, 2013). Level of education is established as one of the independent variables which 
could affect female’s businesspersons to establish business in areas that men dominate. This was 
instigated by the Human Capital Theory. 
2.2.2 Sociological Theory  
Today, more women are free from the outdated gender specific roles and are venturing into 
business. Studies have shown that sociological theory of entrepreneurship postulates that the 
catalyst of entrepreneurship in a society is social culture. The entrepreneur performs his duties in 
accordance to what the society expects from an entrepreneur. These duties are usually based on 
customs, traditional and religious beliefs. A prosperous entrepreneur is defined by discipline and 
adventurous free-spirit. The sociology indicates that social values determine entrepreneurship. 
Entrepreneur has been taken to conformity to the expectations of the society based on taboos, 
religious beliefs and customs. According to Weber, (1920) religion is a major driver of free 
enterprise; entrepreneurship spirits highlights freedom economically and free private enterprise. 
Free enterprise flourishes under ethics those harpers standards.  
This theory is commonly used in research, it provides a general theory the growth of the 
business, and it looks inwardly towards the available of the resources for the business (Mahoney 
& Pandian, 2012).  This theory establishes the prevailing clarification of  methodical interfirm 
presentation alterations in a given period of time over, the theory assembles well it comes to 
business strategy it explains the variances in business  success that is associated with industrial 
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conditions and it’s upon this basis the study adopted in the model framework for performance 
purpose and it does not assume the decision making that is rational, but rather it incorporates 
both unforced and thoughtful decision making. 
2.2 Empirical Literature Review  
2.2.1 Level of Education  
Lack of education and low education level forces women to venture into entrepreneurship, 
according to Mbugua (2014) this brings about the lack of business skills and poor managerial 
knowledge, and this category of women entrepreneurs end up coming up with a management 
approach based on trial and error (Mbugua 2014). This leads to the collapse of many small 
businesses when complex situations arise, since the owners do not have proper knowledge and 
education on the best strategies to adopt. Without proper education, entrepreneurs will not be in a 
position to plan for plan for changes in the business environment. Thapa (2007) established that 
there is a positive relation between success of SMEs and education. 
 
Studies have shown that women involved in SMEs in Kenya are not full equipped with skills and 
education, and it’s clear that the majority of women entrepreneurs and the same studies shows 
that trained women are likely to succeed in the SMEs sector (King, 2012). This clearly shows 
that for any SMEs to succeed the owner must be well equipped in terms of management and 
skills. Education does not only have a significant effect but it gives women power in decision 
making that enhances the potential in contributing  to the social, political and economic aspect of 
national performance (Bowen, 2009). An educated person cannot be oppressed. The life of an 
educated person is, therefore, more purposeful, active and effectively useful. However, education 
is not the end in itself. It is only one important means to an end.  Women with lower education 
level are disadvantaged compared to men in the same sector, low level of education decreases the 
chances of excelling in business and thereby contribute to the country overall economic growth.  
 
In education circles preference is given to boys thus affect the education level of girl child thus 
education level of most women entrepreneurs’ which latter create barrier to them accessing 
training and other business performance (Zororo, 2011). Higher percent of business failures are 
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associated with poor management, which consist of either management inexperience or 
incompetence (Perry & Pendleton, 2013). 
 
Zimmerer and Scar-bouough (2013) indicated that protuberant explanations behind business 
failures are managerial and experimental in competences. Meng and Liang, (2012) found that 
thirty percent of entrepreneurs that are successful have no work experience compared just to 
three percent of unproductive ones. The implication is that experience is not critically important 
to SMEs performance. A study by Lee and Denslow (2005) established that lack of capital and 
experience are major factors that affect business performance. Another study by Simon (2009) 
found out that supposed business abilities developed eventually has an impact on business 
venture and therefore age has an impact on entrepreneurship. Studies shows that people in SMEs  
personnel are not qualified in terms of education and knowledge  and most of the time the 
education level is questionable hence they lack the capacity to carry managerial functions.  
McGrath and King (2009) established, people that are trained and have higher education have 
more chances of success when managing and running SMEs. 
2.2.2 Domestic Commitments 
According to Anshuja (2007) traditionally in Africa, a woman is expected to play the dual role of 
a housewife as well as an income earner regardless of her career as working woman and as 
entrepreneur. The lack of balance between their dual roles prevents them from making effective 
entrepreneurial decisions (Anshuja, 2007). This is evident in Kenya by the number of female 
hawkers that are seen in the streets of major towns with babies strapped on their backs. They 
have to balance between taking care of their babies and handling their hawking business. This 
shows that the presence of children in the household affects the participation levels of women in 
business.  A study by Blau (2008) indicates that the presence of pre-school children is most 
likely to lower the levels of female labour force participation. For a case where a woman is 
equally or more accomplished than the husband, then the husband’s income may not be enough 
to meet the family’s needs. In this scenario, the wife was expected to look for alternative ways of 
getting income (Standing, 2008).  
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Some researchers disagree with this argument in that if a woman is highly educated, she will 
most probably get married to a highly educated man who is wealthy. The high incomes of their 
husbands tend to reduce the financial incentive for them to venture into the labour market. 
Psacharopoulos (2009) investigate the relationship between female fertility and work. They 
found that if a woman has a high number of children the woman will have more work to do, 
either directly or indirectly. The pressure allied managing a business and performing domestic 
duties may thus hinder the success and growth of business owned by women (Wendy, 2007). In 
some cases, some men are usually against their women venturing into business activities and end 
up forcing their wives to stay at home. This shows that the approval and support of the husbands 
is in some situations is thus a necessary condition for women to enter into business. The cultural 
environment that a woman is subjected to can determine how well she will perform on the 
entrepreneurial world. In the context of this study, cultural environment such as husband’s 
support, education and training, norms, taboos, beliefs and values have a bearing on the 
performance of SMEs managed by women  
 
According to Hayton (2012), researchers have come to a general proposition is that  
entrepreneurship is  enhanced by cultures  that have  high level of independence, little level of 
uncertainty avoidance, high levels of  masculinity and those with low distance in power distance. 
Solomon (2012) carried out a research on how cultural values and practices of the Ashanti group 
of people in Ghana affect the performance of SMEs. The results of the study showed that societal 
values such as respect, love and togetherness, positively impact the growth and performance of 
small businesses; whereas practices such as traditional systems of inheritance, taboos and 
marriage negatively impact small businesses. According to Roger (2010), business decisions are 
predisposed by traditional circumstantial of entrepreneurs. Success of  business strategies highly 
depends on the nature of ties among co-ethics and the structure of social networks. 
2.2.3 Government Regulations 
Government regulations as founded on different government papers like The Sessional paper 
No.2 of 2005 (GOK, 2005). This paper aimed at establishment of equity in accessing education, 
finance, markets, legal requirements registration process and provision of marketing information. 
This forms the basis of the law on sector determination as it equalizes all the interested parties. 
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The study therefore looked into the existing legal framework and regulations governing the 
enterprises that could lead to choice of sectors by the women entrepreneurs. 
Haper (2004) conducted a study that detected that governments that are not apprehensive with 
the promotion of SMEs are compelled to examine the impact of programmes and policies of 
SMEs. Mann (2004) findings indicate that the government regulations on taxation, wages, 
licensing among others that are important reasons why informal sector of enterprises grows. If 
not carefully looked into government policies can crush SMEs in any economy.  Strategy 
pledges in stimulating SMEs should not be only planned by the government but should inclusive 
and have all but all major investors be involvement. The regulatory or legal requirements 
comprise of company registration, acquiring business PIN, complying with KRA requirements, 
acquiring trade license from county and national government. In Kenya to start a business is not 
easy though the government has tried to hasten the process by introducing one stop for business 
registration known as the Huduma center. All the government requirements are all found here all 
these government bodies issue regulatory documents and the SMEs owners may not have the 
resources to acquire the documents or may even not be aware of the need to acquire some of 
them which leave them with constant battles with the authorities thus affecting the operations of 
the business. 
Despite the constitutional adoption in 2010 doing business in Kenya is not easy the regulatory 
and legal framework is still bureaucratic and costly and these have negative effects on SMEs,   
SMEs are further constrained in the comparison with large business due to inexplicably hefty 
charges of acquiescence arising from the size. In Kenya the tax regime is unfavorable for most of 
the SMEs as a result most informal business has failed to formalize into micro enterprises.   
2.2.4 Competition 
For women entrepreneurs to survive the chaotic business environment, they must be creative and 
apply the techniques that will give them the competitive advantage over their male counterparts 
because the rule of competitive game has drastically changed (Halkias, Nwajiuba & Harkiolakis, 
2011). Therefore, it calls women entrepreneurs to change the way they have been conducting 
business in order to succeed in their endeavors as business moguls.  In business strategy the way 
for business to develop and succeed is to have a strategy that is not easily copied by competitors.  
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To create competitive advantage for women entrepreneurs in this environment, they have to 
choose a commanding approach. There are several strategies that SMEs owners can choose are 
countless (Itani, Sidani, & Baalbaki, 2011).  
 
Among major factors that affect the SMEs competitiveness  in Kenya include in appropriate tax 
system, cost of energy, unreliable energy supply, the high cost of finance, the rate of crime, 
corruption and transport challenges that specifically affect women entrepreneurs not with 
standings the other challenges such as working capital and  access to investment.  As outlined in 
vision 2030 the government acknowledges the importance and strength of SMEs in its 
performance framework that aims at ten percent growth that will evaluate the country to middle 
income status has acknowledged retail trade, wholesale, manufacturing, agriculture and tourism ; 
financial services among others as a subsector with potential to generate growth. Kenyan vision 
2030 highlights the need to support and strengthening SMEs specifically targeting gender issues 
and addressing regional disparities that seeks to address economic imbalances and special 
attention be given to communities with higher rate of unemployment, high poverty incidence and 
vulnerable women and groups. 
 
Commercial skills comprised of technical and management skills are attained in workshops, 
training and seminars. Capability that is attained in formal training, business skills, business 
knowledge, work experience and family support are essential for any business to succeed in 
developing countries such as Kenya (Salman, 2009).  
2.3 Summary and Research gaps 
The literature review indicated that most researchers have mostly concentrated on factors that 
affect growth and performance in big organizations leaving out the factors that influence the 
growth and performance of SMEs (Farrell & Hitchens, 2009). They have also emphasized the 
behavior of the entrepreneur which influences his management style and decision making 
process (Storey, 2004). However, it is not the behavior of the entrepreneur alone that influences 
growth of an enterprise but there are other features that determine the growth of business that are 
external and internal. It is for that reason that I found a gap in that although a few studies have 
been done locally on small enterprise in other fields like tailoring & dress making , dairy farming 
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(Kamau & Ngugi 2014), Jua kali sector in Nakuru (Kinyua, 2014) and factors affecting 
accessibility of credit among SMEs in Meru. It evident that most previous studies have 
concentrated on big enterprises leaving out small enterprises It is not the behaviour of the 
entrepreneur alone that influences growth of enterprises but there are other underlying factors 
both internal and external such as, unfavorable legal and regulatory framework, education level, 
lack of access to information, competition by the entrepreneurs that influence the growth and 
performance of women entrepreneurs.  
2.4 Conceptual Framework 
A theoretical framework introduces and describes the theories that attempt to explain the 
research problem under study with a keen focus on the specific variables being sought in the 
study, the conceptual framework comprises of 4 independent variables and 1 dependent 
variables. Mugenda and Mugenda, (2003) defined an independent variable as the one that the 
investigator uses in order to control the other variable.  
Figure 2.1: Diagram showing the relationship between independent and dependent 
variables 
 
 
 
 
 
 
 
 
 
        Independent Variabe                                                                   Dependent Variable 
Domestic Commitments 
Government Regulations 
Level of Education 
Competition 
PERFORMANCE OF 
WOMEN OWNED 
ENTERPRISES 
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2.5 Operationalization of Variables 
The performance of women entrepreneurship is influenced by several factors among which 
include; level of education, domestic commitments, government regulations and competition. 
2.5.1 Level of Education 
The woman entrepreneur may possess certain inherent knowledge, skills and practices which 
may influence a business enterprise either negatively or positively. These include knowledge of 
the markets, management, and the trends in the particular type of business. Study measured level 
of education through reading relevant documents and reports and questionnaires were also 
distributed to the respondents  
2.5.2 Domestic Commitments 
The lack of balance between women dual roles prevents them from making effective 
entrepreneurial decisions. Gender-related characteristics associated with the task a woman is 
expected to play the dual role of a housewife as well as an income earner regardless of her career 
as working woman and as entrepreneur. The lack of balance between their dual roles prevents 
them from making effective entrepreneurial decisions Study measured domestic commitment 
through reading relevant documents and reports and questionnaires were also distributed to the 
respondents 
2.5.3 Government Regulations 
Women entrepreneurs have difficulties in starting businesses due to the lack of governmental 
support.  The study therefore looked into the existing legal framework and regulations governing 
the enterprises that could lead to choice of sectors by the women entrepreneurs. As provided in 
the framework in the constitution SMEs act 2012 provides a prospect in which advancement of 
small enterprise can be comprehended and concluded in a decentralization structure. Study 
measured government regulations through reading relevant documents and reports and 
questionnaires were also distributed to the respondents. 
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2.5.4 Competition 
Calls women entrepreneurs to change the way they have been conducting business in order to 
succeed in their endeavors as business moguls.  In business strategy the way for business to 
develop and succeed is to have a strategy that is not easily copied by competitors.  To create 
competitive advantage for women entrepreneurs in this environment, they have to choose a 
commanding approach. There are several strategies that SMEs owners can choose are countless. 
Study measured competition through reading relevant documents and reports and questionnaires 
were also distributed to the respondents.  
2.6 Chapter Summary 
The study selected the past activities that fall within the objectives of the study; that gave a clear 
account of all past theoretical undertakings. The study has established that education and training 
have a positive on women entrepreneurship, and this is what is lacking in women in emerging 
economies where the manipulation of business prospect depends on level of education, 
knowledge that is acquired through social network, training and experience is important for 
business performance. The task of managing SMEs comprises significant threats, hard work, 
sacrifice that cut across various obstacles that affect women entrepreneurs more than male 
counterparts.    
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CHAPTER THREE 
RESEARCH DESIGN AND METHODOLOGY 
3.0 Introduction  
Research methodology offers an explanation into what type of research this study is all about. It 
also defines the population of the study and the specific sampling techniques to be used, data 
analysis and collection methods. The chapter also includes design, pilot study, validity, reliability 
and ethical consideration.  
3.1 Research Design 
 A general layout that the researcher uses to respond to research questions is referred to as 
research design. Orodho (2005) defines research design as general layout that is used to answer 
research questions. This study dilemma was carried out though descriptive research designs. 
Cooper and Schindler (2008) describe descriptive design as process of finding out, what, where 
and how an incident occurred.  
Descriptive research design is appropriate for studies that have specific issues where problems 
have been defined (Mugenda and Mugenda, 2003). The issues in the study being determinants of 
the non-financial factors influencing performance of women entrepreneurs in Kisauni Sub-
county, are thus geared to address the essential why, who, when, what, and how questions in the 
research. The study seeks to describe a situation through the study of variable relationships. The 
study describes and defines the subject matter by profiling issues under study (Cooper & 
Schindler, 2008).  It also helped the researcher to critically analyse the problem in question with 
a view of drawing more detailed and specific information about the subject that can be useful to 
the management. Most often than not, it is used as a precursor to more statistical research 
provides valuable pointers as to which variables are test worthy quantitatively.  
3.2 Target Population 
Borg and Grall (2009) described target population as common set of study units that the research 
study uses to generalize results. Mugenda and Mugenda (2003) refer to target populations as 
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units that have observable characteristics that the study uses to generalize the finding. The 
research study targets were 300 SMEs own and run by women in Kisauni Sub- County.  
Table 3.1: Table showing research study population 
Category  Target Population  % 
Clothes Vendors  40 13% 
Cereals Vendors 80 27% 
Restaurants and Hotels 30 10% 
Fruits and Vegetable vendors 50 17% 
Retail shops 100 33% 
Total 300 100 
 
3.3 Sample and Sample Technique  
The definition of a sample is a subject of population that has been selected to reflect or represent 
characteristics of a population (Kothari, 2004). A stratified proportion sampling is employed to 
obtain a suitable unit representative of analysis. This is because of the heterogeneity of the 
population and respondents all had equal opportunity of participation. Kothari (2004) argues that 
a stratified proportional sample increases a samples statistical efficiency and provides adequate 
data for analyzing the various populations. This method is cost effective, fast track data 
collection, and access to the unit of analysis and elements of the study.  According to Kombo and 
Tromp (2009) 10% and 20% sample size of the target population chosen through stratified 
sampling. Thus, 10% of the accessible population is enough for the sample size. In this context, 
the researcher used the minimum which is 10% because of limited resources. Kothari (2004) 
observed that sample drawn randomly is unbiased in a way that no number of populations has 
any chance of being selected more than the other. The study used stratified sampling technique 
which involved dividing the target population of 300 women entrepreneurs into strata. This 
method was appropriate since it gave all the respondents from each of the four strata, equal 
chance to participate. Participants were stratified into the following categories; Vegetables and 
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fruit vendors, Clothes vendors, Restaurants and Hotels, Retail shops and Cereals. A sample size 
of 90 women entrepreneurs was arrived at through proportionate stratified sampling as shown 
here below:- 
Sample size: x/n*z=y 
Where x/n= weight over population. 
Z = Sample space 
Y = sample size. 
Hence a sample size determined in each stratum was achieved as follows: 
Table 3.1:  Table showing research sample size  
  
Type of trade  Target Population  Weight Sample size  Percentage  
Clothes Vendors 40 40/300*90 12 13 
Cereals Vendors 80 80/300*90 24 27 
Restaurants and Hotels 30 30/300*90 9 10 
Fruits and Vegetable vendors 50 50/300*90 15 17 
Retail shops 100 100/300*90 30 33 
Total 300  90 100 
 
3.4 Data Collections Techniques  
Primary data was collected with the aid of questionnaires as outlined by Kothari (2004). A 
questionnaire is an instrument of research that contains questions on the variables of the study. 
The researcher used questionnaires which are more efficient and economical tool for descriptive 
and preventive research for the sample size that is chosen. This way it was easier to identify the 
level by which the respondent agreed or disagreed (Kothari, 2004). 
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The study used secondary data for literature review; these materials used included books, 
journals, reports, journals, magazines and internet literature. The researcher collected primary 
data for this study report and used secondary data for literature review.  
3.5 Pilot Study 
The pilot study aims at establishing the validity and reliability of instruments of research (Cooper 
& Schindler, 2008). The study adopted content validity to measure the degree to which data was 
to be collected with the aid of questionnaires. The pilot testing was conducted using the 
questionnaire on 10 women entrepreneurs based on the ground. The pilot group was done 
through random sampling. According to Cooper and Schindler (2008), a pilot study should be ten 
percent of the main study.  
3.5.1 Validity  
The researcher used both content and faces visibility to ascertain legitimacy of the questionnaire. 
Validity is described as correctness and capacity of interpretations founded on the study results. 
The research conducted the pilot study to validate the study questionnaire. Content validity 
draws an extrapolation from assessment scores to large domain of similar to those on the test. 
Content validity draws an inference from test scores to a big area of items similar to those on the 
test. Gillham (2008) explains that understanding and expertise covered by the test items that 
represent a larger area of same dynamic. 
3.5.2 Reliability 
The study used co-efficient of 0.6 or above for all constructs that are considered adequate for the 
study. The construct multiple of reliability is Cronbach alpha; according to Rousson, Gasser and 
Seifer (2012) the standard acceptable reliability coefficient is 0.6 the study adopted Cronbach 
Alpha was used to test research instruments reliability.  
3.6 Data Collection Procedure  
Primary data presented the actual information that remained poised for the study. Questionnaires 
were self-administered and hand delivered to the target respondents with the questionnaire 
having it picked by the researcher for data analysis. The study used secondary data for literature 
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review; these materials used included books, journals, reports, journals, magazines and internet 
literature. 
3.6.1 Questionnaires 
Questionnaires are a list of standard questions prepared to fit a certain inquiry. The 
questionnaires will contain both closed ended questions so as to facilitate structured responses 
for the rating of various attributes whilst open ended questions which will help to provide 
additional respondents information.  According to Arodho (2005) questionnaires measures 
likelihood of straight, even and blunt answers. This can be superior to an interview because 
social communion operates strongly in a face of situation that may prevent the person from 
expressing what he feels to be socially or professionally unacceptable views. The study used 
likert-type format  of questionnaires.  
 
3.7 Data Analysis and Presentation  
Analysis of data was done using descriptive statistics. Specifically, means, averages and 
percentages were used in the study. The data analysis tools were simple tabulations and 
presentations of the report using spread sheets. The data was presented using tables, charts and 
graphs. Quantitative and qualitative methods were both used for data analysis; Data was first 
coded then organized into concepts from which generalization was made of entire population. 
Data will then be tabulated and frequencies calculated on each variable under study and 
interpretations made from the field findings. Percentages will then calculate and interpretation 
made.  
3.8 Ethical Consideration   
3.8.1 Voluntary Participation 
The researcher sought consent from the local authority before administering the questionnaires. 
Participants were asked to verbally consent to participate in the research, for which they was free 
to participate or not to. The researcher explained to them that the information that they gave was 
used only for the study.  
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3.8.2 Informed Consent 
The researcher ensured that the principle of informed consent was properly applied and the 
respondents were devoid of hang-ups that come with lack of clear expectations of the research. 
As Oliver (2004) points out, some respondents may be impressed by the status of the researcher, 
or even by the word research has used and may agree to participate without having a good idea 
of what the research is all about. 
3.8.3 Confidentiality  
The researcher explained to the respondents that the data that was gathered in this study was 
treated in confidence and that the findings were meant for a project of Management University of 
Africa. The researcher explained to the respondents that the data was coded and no one, 
whatsoever, related the data to the respondents for both external and internal audiences of the 
project.  
3.8.4 Anonymity 
The researcher accorded the respondents their due respect while at the same time ensuring that 
they answer the questions to the expectations of the study, interjecting questions, intelligibly. 
The researcher picked respondents without any discrimination. This helped the researcher to 
receive truly anonymized respondents even to the researcher himself. This was achieved through 
self-administered questionnaires with an anonymous method of return.  
3.9 Chapter Summary 
The chapter outlines methodology adopted in the study it offers and explanation into what type 
of research this study is all about. It also defines the population of the study and the specific 
sampling techniques to be used, data analysis and collection methods, study design, pilot study, 
validity, reliability and ethical consideration. 
 
 
 
` 
23 
 
CHAPTER FOUR  
RESEARCH FINDINGS AND DISCUSIONS 
4.0 Introduction  
Research findings are presented in this chapter. The chapter has been sectioned into; response 
rate, respondent’s background, and determinants of the non-financial factors influencing 
performance of women entrepreneurs in Kisauni Sub-county.  
4.1: Presentations of Research Findings  
4.1.1 Response Rate 
Table 4.1 : Table showing response rate 
Category No. Percentage 
Response 76 84 
Non  response or Incomplete questionnaires  14 16 
TOTAL 90 100 
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 Figure 4. 1: Figure showing response rate 
 
The researcher distributed questionnaires to 90 respondents which were computed as shown in 
chapter three section four 3 and 4; sampling design and sampling technique. A response rate of 
84% was achieved which was favorable for the study. The study achieved 84% response rate. If a 
study achieved a 50% response that is acceptable for the study, 60% is good awhile any response 
above 70% is perfect. The analysis are based on a response rate of  84% (n=76). 
Table 4. 2:  Table showing kinds of business the Respondents operates  
Category No. Percentage 
Retail shops 12 16% 
Food kiosk  11 14% 
Cereals  21 28% 
Green Groceries  14 18% 
Cloth shops 13 17% 
Fish Mongers  5 7% 
TOTAL 76 100 
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Figure 4. 2:  Figure showing kinds of business the rrespondents operates  
 
Table 4.2 and figure 4.2 shows the kind of enterprise the women operated majority 28% sells 
cereals, 18% operates green groceries, 17% cloths shops while 16% retail shop and 7% sell fish.  
4.1.2 Demographic information of the respondents  
It was important for the researcher to determine the demographic information of the women 
entrepreneurs in Kiasuni Sub County to conduct a general analysis on the demographic data of 
the respondent.  
Table 4.3: Table showing age group of the respondents  
Category No. Percentage 
18 years – 23 years  12 16% 
24 years – 29years  26 34% 
30 years -35years  17 22% 
36 years – 41years  13 17% 
42 years and above 8 11% 
TOTAL 76 100 
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Figure 4.3: Figure showing age groups of the respondents 
 
Respondents were required to indicate their age 34%  indicated 24 – 29years, followed by 30-35 
years at 22%, while 17% indicated 36-41years and 18-23 Years  and Above 42  Years who 
constitute 16% and 11% respectively as  tabulated in table 4.3  and figure 4.3 above. 
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Table 4.4: Table showing respondents level of education 
Category No. Percentage 
Primary 19 25% 
Secondary 26 34% 
Diploma 11 14% 
Undergraduate 6 8% 
Post Graduate 0 0% 
PhD 0 0% 
Any Other 14 18% 
TOTAL 76 100 
 
Figure 4.4: Figure showing level of education of the respondents  
 
As tabulated in figure 4.4 and table 4.4 respondents were required to indicate their education 
level. The result indicated that the majority of the respondent had secondary level of education at 
34 %, respondents who had primary level of education were 25 % while 14% had diploma and 
none indicated PhD or post graduate and 18% indicated any other form of education. This 
implies that the women lacked adequate knowledge which is significant factor in contributing to 
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growth of females businesspersons. Deprivation of appropriate preparation and instruction is an 
obstruction to women participation in entrepreneurial activities. 
Table 4.5: Table showing Respondents marital  status 
Category No. Percentage 
Single             19 25% 
Married  33 43% 
Widow 15 20% 
Separated  9 12% 
TOTAL 76 100 
Figure 4.5: Figure showing Respondents marital  status 
 
As indicated in table 4.5 and figure 4.5 above respondents were further required to indicate their marital 
status position in organization. Majority (43%) indicated they were married, 25% were single, and 20% 
were widowed while 12% were separated. 
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Table 4.6 : Table showing respondents dependents 
Category No. Percentage 
None 5 7% 
1-3dependents 16 21% 
4-6  dependents    22 29% 
7and above  33 43% 
TOTAL 76 100 
Figure 4.6: Figure showing respondents dependents 
 
As indicated in the results in table 4.6 and figure 4.6 above women entrepreneurs were to specify 
the dependants they have 43% had 7 and above dependents, 43% indicated they have 4-6 while 
21% indicated 1-3 and 7% indicated none. This indicates the women entrepreneurs had to carry 
out business to provide for their families. 
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Table 4.7 : Table showing respondents religion 
Category No. Percentage 
Christian  
5 
34% 
Muslim 
16 
50% 
Any Others 
22 
16% 
TOTAL 76 100 
Figure 4.7 : Figure showing respondents religion 
 
As indicated in the results in table 4.7 and figure 4.7 above respondents were asked to indicate 
their religion, 50% indicated they were Muslims, 34% are Christians and 16% indicated any 
other.    
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4.1.3 Study Variables 
The study sought to investigate non-financial factors influencing performance of women 
entrepreneurs in Kisauni sub-county. Four study variables guided the study ranging from level of 
education, domestic commitments, government regulations and competition. 
Table 4.8:  Table showing the extent in which level of education affect the performance of 
women owned enterprises in Kisauni sub-county 
 Strongly 
agree 
Agree  Undecide
d  
Disagree  Strongly 
Disagree  
 F  %  F  %  F  %  F  %  F  %  
Level of education affect your 
business performance 27 36% 33 43% 3 4% 11 14% 2 3% 
I have received business training to 
start, maintain and/or improve my 
business  
5 7% 13 17% 2 3% 32 42% 24 32% 
I chose this type of business because 
there were opportunities for 
training/upgrading skills. 
13 17% 7 10% 0 0% 24 32% 32 42% 
I chose this business because I have 
the technical skills required to make 
it successful  
13 17% 7 10% 0 0% 24 32% 32 42% 
I chose this type of business because  
it fitted the  training I specialized in  
 
7 10% 18 36% 2 4% 14 28% 5 10% 
My previous place of work acted as 
an avenue for me to start this 
business.  
13 17% 7 10% 0 0 24 32% 32 42% 
 
Women entrepreneurs were to indicate their opinion on some aspects of which level of education 
affect the performance of women entrepreneurs in Kisauni sub-county. The researcher applied 
likert type scale to measure responses and the response were as follows on level of education 
affect your business performance 36% Strongly agreed while  43% agreed, 5% undecided , 14% 
disagreed  and 3% strongly disagreed; second question was if  respondent have received business 
training to start, maintain and/or improve my business 7%  Strongly agreed,17% agreed ,  3% 
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undecided  and 42% disagreed while 32% strongly disagreed; third question asked was if 
respondent chose this type of business because there were opportunities for training/upgrading 
skills 17% Strongly agreed, 10 % agreed, none were undecided  and 32% disagreed while 42% 
strongly disagreed, fourth question asked was if  the respondent  chose this business because 
respondent  had the technical skills required to make it successful 17% Strongly agreed, 10 % 
agreed, none were undecided  and 32% disagreed while 42% strongly disagreed , the fifth 
question was if respondent  chose this type of business because it fitted the training I specialized 
in 10% Strongly agreed,  36 % agreed while 4% undecided , 28%  disagreed and  10% strongly 
disagreed and lastly was if respondents  previous place of work acted as an avenue for me to start 
this business 17% Strongly agreed, 10% agreed, none were undecided  and 32% disagreed while 
42% as shown in table 4.8  and figure 4.8 above. The findings of the current study have been 
supported by several scholars. Gatewood (2004) established that most women entrepreneurs in 
high technology enterprises, had collage education were in their early thirties followed by high 
school and another study by Chandler and Detienne (2007) established that schooling and 
involvement are  qualifications that can be used to  establish business. Their research has shown 
years in formal education of the entrepreneur sway one to start a business. The findings however 
contradicts the findings by Brush and Hirsrich, (2015) who established that women education 
levels are low creating barrier for them to access training and other business performance. The 
implications of the current study findings are that education affect the performance of women 
entrepreneurs in Kisauni sub-county with higher education levels they are certain to perform 
better. 
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Table 4.9:  Table showing the extent in which domestic commitments affect the 
performance of women owned enterprises in Kisauni sub-county 
 Strongly 
agree 
Agree  Undecide
d  
Disagree  Strongly 
Disagree  
 F  %  F  %  F  %  F  %  F  %  
Marital status influence your business  27 36% 33 43% 3 4% 11 14% 2 3% 
A woman’s job is to stay at home  3 4% 10 17% 5 7% 31 41% 27 31% 
When a woman ventures into 
business, her home will not be in 
order  
13 17% 5 7% 2 3% 24 32% 32 42% 
Woman should be in the house 
looking after their families   
13 17% 7 10% 0 0% 24 32% 32 42% 
Men prevent their wives from going 
into business  
14 28% 18 36% 2 4% 7 10% 5 7% 
My Spouse is the main source of 
financial capital to start my business  
3 4% 10 17% 5 7% 31 41% 27 31% 
I use the business income sometimes 
for family needs  
27 36% 33 43% 3 4% 11 14% 2 3% 
Does the availability of house help 
affect your business 
3 4% 10 17% 5 7% 31 41% 27 31% 
 
Women entrepreneurs were to indicate their opinion on some aspects of which domestic 
commitments affect the performance of women owned enterprises in Kisauni sub-county. The 
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researcher applied likert type scale to measure responses and the response were as follows if 
marital status influence respondents business 36% Strongly agreed while  43% agreed, 5% 
undecided , 14% disagreed  and 3% strongly disagreed; second question was if  a woman’s job is 
to stay at home 4%  Strongly agreed,17% agreed ,  7% undecided  and 41% disagreed while 31% 
strongly disagreed; third question asked was if a woman ventures into business, her home will 
not be in order 17% Strongly agreed, 10 % agreed, 3% undecided  and 32% disagreed while 42% 
strongly disagreed, fourth question asked was if  Woman should be in the house looking after 
their families  17% Strongly agreed, 10 % agreed, none were undecided  and 32% disagreed 
while 42% strongly disagreed , the fifth question was if men prevent their wives from going into 
business 28% Strongly agreed,  36 % agreed while 4% undecided , 10%  disagreed and  7% 
strongly disagreed, the sixth issues was if respondent spouse is the main source of financial 
capital to start my business 4% Strongly agreed,17% agreed, 7% undecided  and 41% disagreed 
while 31% strongly disagreed  and next second last issue asked was if  respondent use the 
business income sometimes for family needs 36% Strongly agreed while  43% agreed, 5% 
undecided , 14% disagreed  and 3% strongly disagreed and  lastly was if the availability of house 
help affect your business 4% Strongly agreed, 17% agreed, 7% were undecided  and 31% 
disagreed while 41% as shown in table 4.9  and figure 4.9 above. The findings of the study 
concurs with  research by Allen and Carter (2006) indicated that variables such as having 
children showed no statistical connection with performance this, however, that domestic 
responsibilities are not constraining women who wish to create and advice their enterprises. This 
also agrees with Carter, (2000) who noted that the excessive demand of women as wives, 
managers and mothers of the house due to their duties makes it difficult to run and manage 
business. 
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Table 4.10:  Table showing the extent in which legal and regulatory framework affect the 
performance of women owned enterprises in Kisauni sub-county 
 Strongly 
agree 
Agree Undecide
d  
Disagree Strongly 
disagree 
 F  %  F  %  F  %  F  %  F  %  
Government policy and regulations 
affects our business 
27 36% 31 41% 4 5% 12 16% 2 3% 
The business is required to adhere 
employment and health and safety 
standards 
31 41% 42 55% 3 4% 0 0% 0 0% 
I started this type of business because 
the government is supporting and 
encouraging women to start 
businesses in this sector.  
13 17% 5 7% 2 3% 24 32% 32 42% 
The business is required to adhere to 
premises and planning rules 
31 41% 42 55% 3 4% 0 0% 0 0% 
The business is required to adhere 
Taxation and financial reporting 
3 4% 10 17% 5 7% 31 41% 27 31% 
I chose this type of business because 
the government assists female 
entrepreneurs in this business to 
secure tenders.  
3 4% 10 17% 5 7% 31 41% 27 31% 
The business is required to adhere to 
Environmental protection 
31 41% 42 55% 3 4% 0 0% 0 0% 
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I chose this type of business because 
the government has developed credit 
facilities and programs for women 
entrepreneurs in this industry.  
3 4% 10 17% 5 7% 31 41% 27 31% 
 
Women entrepreneurs were to indicate their opinion on some aspects of which legal and 
regulatory framework affect the performance of women owned enterprises in Kisauni sub-
county. The researcher applied likert type scale to measure responses and the response were as 
follows if government policy and regulations affects our business 36% Strongly agreed while  
43% agreed, 5% undecided , 14% disagreed  and 3% strongly disagreed; second question was if  
the business is required to adhere employment and health and safety standards 41%  Strongly 
agreed, 55% agreed ,  4% undecided  and none neither disagreed or strongly disagreed; third 
question asked was if respondent started this type of business because the government is 
supporting and encouraging women to start businesses in this sector 17% Strongly agreed, 7 % 
agreed, 3% undecided  and 32% disagreed while 42% strongly disagreed, fourth question asked 
was if  the business is required to adhere to premises and planning rules 41%  Strongly agreed, 
55% agreed ,  4% undecided  and none neither disagreed or strongly disagreed, the fifth question 
was if The business is required to adhere taxation and financial reporting 4% Strongly agreed,  
17 % agreed while 7% undecided , 41%  disagreed and  31% strongly disagreed, the sixth issues 
was if respondent chose this type of business because the government assists female 
entrepreneurs in this business to secure tenders 4% Strongly agreed,17% agreed, 7% undecided  
and 41% disagreed while 31% strongly disagreed  and second last issue asked was if  respondent 
business is required to adhere to environmental protection 41%  Strongly agreed, 55% agreed ,  
4% undecided  and none neither disagreed or strongly disagreed and  lastly was if the I chose this 
type of business because  the government has developed credit facilities and programs for 
women entrepreneurs in this industry 4% Strongly agreed, 17% agreed, 7% were undecided  and 
31% disagreed while 41% as shown in table 4.10  and figure 4.10 above. The findings of the 
study concurs with Haper (2004) conducted a study that detected that governments that are not 
apprehensive with the promotion of SMEs are compelled to examine the impact of programmes 
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and policies of SMEs. Mann (2004) findings indicate that the government regulations on 
taxation, wages, licensing among others that are important reasons why informal sector of 
enterprises grows. If not carefully looked into government policies can crush SMEs in any 
economy. 
Table 4.11:  Table showing the extent in which competition affect the performance of 
women owned enterprises in Kisauni sub-county 
 Strongly 
agree 
Agree Undecide
d  
Disagree Strongly 
disagree 
 F  %  F  %  F  %  F  %  F  %  
Men don’t give women chance to 
participate in business  
27 36% 33 43% 3 4% 11 14% 2 3% 
Women are not able to venture to 
business since men have already 
dominate it  
5 7% 13 17% 2 3% 32 42% 24 32% 
Are women who involve themselves 
in business despised by other women 13 17% 7 10% 0 0% 24 32% 32 42% 
Distribution channels such as 
logistics affects women  13 17% 7 10% 0 0% 24 32% 32 42% 
Number of vendors  affects my 
business 7 10% 18 36% 2 4% 14 28% 5 10% 
 
Women entrepreneurs were to indicate their opinion on some aspects of which level of education 
affect the performance of women owned enterprises in Kisauni sub-county. The researcher 
applied likert type scale to measure responses and the response were as follows on if  Men don’t 
give women chance to participate in business 36% Strongly agreed while  43% agreed, 5% 
undecided , 14% disagreed  and 3% strongly disagreed; second question was if  Women are not 
able to venture to business since men have already dominate it 7%  Strongly agreed,17% agreed ,  
3% undecided  and 42% disagreed while 32% strongly disagreed; third question asked was if Are 
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women who involve themselves in business despised by other women 17% Strongly agreed, 10 
% agreed, none were undecided  and 32% disagreed while 42% strongly disagreed, fourth 
question asked was if distribution channels such as logistics affects women 17% Strongly agreed, 
10 % agreed, none were undecided  and 32% disagreed while 42% strongly disagreed , the fifth 
question was if number of vendors  affects my business 10% Strongly agreed,  36 % agreed 
while 4% undecided , 28%  disagreed and  10% strongly disagreed as shown in table 4.11  and 
figure 4.11 above. The findings of the current study have been supported by several scholars, a 
study by Brown (2005) carried among small business owners in Macedonia on market share and 
if  they don’t consider customer requirements and don’t take them seriously and they look at 
market cost instead of what they have invested in and they rare use business plan. A similar 
study by Ewoh (2014) establish that women entrepreneurs are always victim of gender 
discrimination and the existing networks are male dominated, that only  meet after working 
hours which is are very unfavorable for women entrepreneurs . Mahbud (2009) found out that 
lack of networks is an important factor that hinders women entrepreneurs to grow and succeed in 
business.   
4.2 Limitations of the study  
The study had some limitations such as it was not  possible to control the attitude of the 
respondents during data collection. The researcher however explained the reason for conducting 
the study to the respondents so as to get valid data. The study took into account that time and 
financial constraints may affect Geographical coverage of the study. The respondents were not 
willing to disclose information concerning the status of their projects. Also, due to the busy 
nature of work in their occupation, respondents were not available when required, thus delaying 
the data collection procedure. 
4.3 Chapter Summary  
The researcher distributed questionnaires to 90 respondents and a response rate of 84% the 
results are based on a response rate of 84% (n=76). The study tailed to control the demographic 
data of the respondents, the study conducted a general analysis on the demographic data which 
included age, level of education, marital status, number of dependents and religion and non-
` 
39 
 
financial factors that affect women entrepreneur. Data has been presented by use of tables, pie 
charts and graphs. Descriptive method has been used to analyze the collected data.  
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CHAPTER FIVE 
SUMMARY , RECOMMENDATIONS AND CONCLUSION 
5.0 Introduction 
Research summary findings, recommendations and conclusion of the research study are outlined 
in this section in relation to study variables. Conclusion is made based on the study findings with 
reference to determinants of the non-financial factors influencing performance of women 
entrepreneurs in Kisauni Sub-county. 
5.1 Summary of Findings  
Out of the questionnaires distributed to 90 respondents, a response rate of 84% was achieved 
which was favorable for the study. 28% of the respondents sell cereals, 18% operates green 
groceries, 17% cloths shops while 16% retail shop and 7% sell fish. 34% of the respondents 
indicated that they were aged between 24 – 29years, followed by 30-35 years at 22%, while 17% 
indicated 36-41years and 18-23 years and above 42 years who constitute 16% and 11% 
respectively. The result indicated that the majority of the respondent had secondary level of 
education at 34 %, respondents who had primary level of education were 25 % while 14% had 
diploma and none indicated PhD or post graduate and 18% indicated any other form of 
education. 43% were married, 25%. 43% indicated 7 and above dependents, 43% indicated they 
have 4-6 while 21% indicated 1-3 and 7% indicated none, and finally 50% indicated they were 
Muslims, 34% are Christians and 16% indicated any other.    
5.1.1 Level of education  
Women entrepreneurs were to indicate their opinion on some aspects of which level of education 
affect the performance of their enterprises in Kisauni sub-county and the response were as 
follows on level of education affect respondent business performance 79% and 21% were of 
contrary opinion agreed; second question was if  respondent have received business training to 
start, maintain and/or improve my business 24%  agreed while 76 %  disagreed; third question 
asked was if respondent chose this type of business because there were opportunities for 
training/upgrading skills 27% agreed and 63% disagreed ; fourth question asked was if  the 
respondent  chose this business because respondent  had the technical skills required to make it 
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successful 27% agreed and 63% disagreed;  the fifth question was if respondent  chose this type 
of business because it fitted the training they specialized in 46% agreed while 54%  disagreed 
and lastly was if respondents  previous place of work acted as an avenue for respondent to start 
this business 27% agreed and 63% disagreed. The findings of the current study have been 
supported by several scholars. Gatewood (2004) established that most women entrepreneurs in 
high technology enterprises, had collage education were in their early thirties followed by high 
school and another study by Chandler and Detienne (2007) established that schooling and 
involvement are  qualifications that can be used to  establish business. This research has shown 
that years in formal education of the entrepreneur sway one to start a business. The findings 
however contradicts the findings by Brush and Hirsrich, (2015) who established that women 
education levels are low creating barrier for them to access training and other business 
performance. The implications of the current study findings are that education affect the 
performance of women owned enterprises in Kisauni sub-county and with higher education 
levels, they are certain to perform better. 
5.1.2 Domestic Commitments  
Women entrepreneurs were to indicate their opinion on some aspects of which domestic 
commitments affect the performance of women owned enterprises in Kisauni sub-county and the 
response were as follows if marital status influence respondents business 79% agreed while  21% 
disagreed; second question was if  a woman’s job is to stay at home 21% agreed and 79% 
disagreed; third question asked was if a woman ventures into business, her home will not be in 
order 27% agreed  and 63% disagreed ;, fourth question asked was if  Woman should be in the 
house looking after their families  37% agreed and 53% disagreed , the fifth question was if men 
prevent their wives from going into business 64% agreed while 26%  disagreed; the sixth issues 
was if respondent spouse is the main source of financial capital to start my business 21% agreed 
and 79% disagreed and next  issue asked was if  respondent use the business income sometimes 
for family needs 89% agreed and  11% disagreed  and  lastly was if the availability of house help 
affect your business 21% agreed and 79% disagreed. The findings of the study concurs with  
research by Allen and Carter (2006) indicated that variables such as having children showed no 
statistical connection with performance this, however, that domestic responsibilities are not 
constraining women who wish to create and advice their enterprises. This also agrees with 
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Carter, (2000) who noted that the excessive demand of women as wives, managers and mothers 
of the house due to their duties makes it difficult to run and manage business. 
5.1.3 Legal and regulatory framework  
Women entrepreneurs were to indicate their opinion on some aspects of which legal and 
regulatory framework affect the performance of women owned  enterprises in Kisauni sub-
county and the response were as follows if government policy and regulations affects our 
business 79% agreed and 11% disagreed; second question was if  the business is required to 
adhere employment and health and safety standards 96%  agreed and   4% undecided ; third 
question asked was if respondent started this type of business because the government is 
supporting and encouraging women to start businesses in this sector 24% agreed and 66% 
disagreed; fourth question asked was if  the business is required to adhere to premises and 
planning rules  96% agreed and  4% were undecided  and none neither disagreed or strongly 
disagreed, the fifth question was if the business is required to adhere taxation and financial 
reporting 21% agreed while 7% undecided , 68%  disagreed; the sixth issues was if respondent 
chose this type of business because the government assists female entrepreneurs in this business 
to secure tenders 21% agreed, 7% undecided  and 68% disagreed and another issue asked was if  
respondent business is required to adhere to environmental protection 96%  agreed while  4% 
undecided  and  lastly was if the respondent choose this type of business because  the 
government has developed credit facilities and programs for women entrepreneurs in this 
industry 4% Strongly agreed, 21% agreed, 7% were undecided  and 68 % disagreed. The 
findings of the study concurs with study by Haper (2004) conducted a study that detected that 
governments that are not apprehensive with the promotion of SMEs are compelled to examine 
the impact of programmes and policies of SMEs. Mann (2004) findings indicate that the 
government regulations on taxation, wages, licensing among others that are important reasons 
why informal sector of enterprises grows. If not carefully looked into government policies can 
crush SMEs in any economy. 
5.1.4 Competition  
Women entrepreneurs were to indicate their opinion on some aspects of which level of 
competition affect the performance of women owned enterprises in Kisauni sub-county and the 
` 
43 
 
response were as follows on if  Men don’t give women chance to participate in business 79% 
while 5% undecided and 16% disagreed; second question was if  women are not able to venture 
to business since men have already dominate it 21% agreed ,  3% undecided  and 66% disagreed; 
third question asked was if women who involve themselves in business despised by other women 
27% agreed, 68% disagreed, fourth question asked was if distribution channels such as logistics 
affects women 27% agreed and 68% disagreed, the fifth question was if number of vendors  
affects my business 46 % agreed while 4% undecided , 50%  disagreed. The findings of the 
current study have been supported by several scholars a study by Ewoh (2014) establish that 
women entrepreneurs are always victim of gender discrimination and the existing networks are 
male dominated, that only  meet after working hours which is are very unfavorable for women 
entrepreneurs . Mahbud (2009) found out that lack of networks is an important factor that hinders 
women entrepreneurs to grow and succeed in business. 
5.2 Conclusion 
The conclusion of the findings are based and directed by the objectives of the study. From the 
study findings it can be concluded that:  
5.2.1 Level of education 
Level of education affects the performance of women entrepreneurs in Kisauni sub-county in the 
aspect of business performance, business training, maintain and improve their business studies. 
Studies have shown that women entrepreneurs don’t embrace high technology as their male 
counterparts and other studies established that women education level are low creating barrier for 
them to access training and other business performance. The implication of the current study 
findings are that education affect the performance of women entrepreneurs and with higher 
education levels whey are certain to perform better.  
5.2.2 Domestic Commitments 
Domestic commitments affect the performance of women entrepreneurs in Kisauni sub-county. 
Marital status influence respondence business performance as some men prevent their wives 
from going into business while others support their wives with financial capital to start 
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businesses. The findings indicated that variables such as having children and domestic 
responsibility are constraining women who wish to create and advance their enterprises. 
5.2.3 Legal and Regulatory Framework 
Legal and regulatory frameworks affect the performance of women entrepreneurs in Kisauni sub-
county. Governments are not apprehensive with the promotions of SMEs. Government 
regulations on taxation, wages, licensing among others are important reasons why informal 
sector enterprises grows in a smaller rate. If not carefully looked into, government policies can 
crush SMEs enterprises in any economy. Therefore, legal and regulatory environment has been 
widely cited as a factor influencing women entrepreneurs to start enterprises and run businesses.  
5.2.4 Competition 
Competition affects the performance of women entrepreneurs in Kisauni sub-county. Men don’t 
give women chance to participate in business and women are not able to venture into business 
easily since men have already dominated the available spaces. Women entrepreneurs are always 
victims of gender discrimination and the existing networks are male dominated. The research 
findings lead to the conclusion that the competition variable influence women entrepreneurs to 
start business. 
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5.3 Recommendations  
County government of Mombasa should consider having incentives for women entrepreneurs by 
organizing workshops, conferences and seminars that will improves SMEs management skills 
and update them in new skills that are available in the market that will improve the performance. 
Furthermore, the county government Mombasa should as well organize and put budget 
allocations every year for women entrepreneurship training and workshop and should put in 
place monitoring and evaluation apparatuses that will ensure that monies allocated for women 
should be used on women.  
 
When the national government work closely with county government in conducting trainings for 
women entrepreneurs to sharpen their skills and improve their confidence level as way of 
encouraging them to venture in to business, this can be expedite also by central government 
through women representative.  
 
Men should support women entreprenuers both emotionally and physically especially the 
married ones as way of encouraging them and motivating them in venturing in to business. 
Having established the importance of the legal and regulatory environment in influencing 
females businesspersons to established business sectors that are dominated by men the research  
recommends that the legal and regulatory framework should be reviewed and policies in support 
of women entrepreneurs formulated and implemented especially in areas of gender equity and 
wealth creation  to enable women own property to facilitate them acquire loans for their 
businesses. 
 
Providing avenues for proper networks for women entrepreneurs by both governmental and the 
private sector should link skill performance organization with women entrepreneurship 
performance agencies for effective performance inventions. There is also need of creation of 
networks for women in business with links at the national level. The said networks could   
inform and create awareness about entrepreneurial opportunities in sectors that men dominate.    
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Programmes for the growth of women entrepreneur should recognize the old-style gendered role 
of women that contributes to the double burden of responsibilities. They should recognize the 
importance of the woman entrepreneur in the society. The county government should be 
encouraged to ensure  that capacity building in entreprenuership  is supplemented by acess to 
programme that to make it easier for women  entreprenuer and appreciate their roles in national 
building and ecomonic performance of the nation just as thier counterparts. 
 
5.4 Recommendation for further study 
The study suggests that a comparable research should be done in other counties like Kisumu, 
Uasin Gishu and other urban areas such as Nairobi to validate the findings of the current study. 
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APPENDIX I: LETTER OF INTRODUCTION 
 
Dear Sir/ Madam  
My name is Obilo Caesar Julius I study at Management University of Africa. As part of 
requirement to graduate with a degree in Development Studies I am conducting a study title  : 
NON-FINANCIAL FACTORS INFLUENCING PERFORMANCE OF WOMEN OWNED 
ENTERPRISES IN KENYA: A CASE STUDY OF WOMEN OWNED ENTERPRISES IN 
KISAUNI SUB-COUNTY. For this reason I humbly request you to assist in filling the attached 
questionnaire to the best of your knowledge. The information that you will provide is strictly for 
academic and shall not be used for any other purpose and your names shall not appear in this 
study. Your   input will go a long way to facilitate this research study. 
  
Thank you     
 
Yours Faithfully, 
 
OBILLO CAESAR JULIUS  
ODL-BDS/4/00038//3/2014 
Management University of Africa 
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APPENDIX II : QUESTIONNAIRE 
 
Instructions 
Tick the appropriate response. Where the question is opened, write in the space provided 
1. Please indicate your type of business……………………………………………………….. 
2. What is your age group in complete years ? 
18years – 23years (    ) 24 years – 29 years (  )   30 years - 35years (   ) 36Years – 41years (  ) 
42years and above (    )  
3. What is your level of education? (Tick one) 
 Primary (   )  Secondary (   )               College (   )         Graduate  (   )  
Post graduate   (  )  Doctorate  (   )   any other ...................................................... 
 
4.  Indicate your Marital Status ………………………………………………………………….. 
 
5. Number of dependents  
(a) None (   ) (b) 1-3 (   ) (b) 4-6 (   ) (c) 7 and above (   )   
 
6. Indicate your religion 
    Christian (   )     Muslim (   )        Any Others (   )      
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Please give view on non-financial factors influencing performance of women entrepreneurs in 
Kisauni sub-county under the following sub titles. 
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1 Level of education affect your business performance      
2  I have received business training to start, maintain and/or 
improve my business  
     
3 I chose this type of business because there were opportunities 
for training/upgrading skills. 
     
4 I chose this business because I have the technical skills 
required to make it successful  
     
5 I chose this type of business because  it fitted the training I 
specialized in  
 
     
6 My previous place of work acted as an avenue for me to start 
this business.  
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1 Marital status influence your business       
2  A woman’s job is to stay at home       
3 When a woman ventures into business, her home will not be in 
order  
     
4 Woman should be in the house looking after their families        
5 Men prevent their wives from going into business       
6 My Spouse is the main source of financial capital to start my 
business  
     
7 I use the business income sometimes for family needs       
8 Does the availability of house help affect your business      
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                    Government Regulations 
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1 Government policy and regulations affects our business      
2  The business is required to adhere employment and health 
and safety standards 
     
3 I started this type of business because the government is 
supporting and encouraging women to start businesses in this 
sector.  
     
4 The business is required to adhere to premises and planning 
rules 
     
5 The business is required to adhere taxation and financial 
reporting 
     
6 I chose this type of business because the government assists 
female entrepreneurs in this business to secure tenders.  
     
7 The business is required to adhere to Environmental 
protection 
     
8 I chose this type of business because the government has 
developed credit facilities and programs for women 
entrepreneurs in this industry.  
     
 
 
  Competition 
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1 Men don’t give women chance to participate in business       
2  Women are not able to venture to business since men have 
already dominate it  
     
3 Are women who involve themselves in business despised by 
other women 
     
4 Distribution channels such as logistics       
5 Number of vendors  affects my business      
  
 
